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What is Attitude?

Attitude is a set of beliefs, behaviors, perceptions or emotions towards 

a place, person, object or an activity as defined by psychologists.

Attitude is the sum total of all the perceptions formed as a result of the life

experiences of any person and the environment he/she lives in. Attitude is a 

person’s feeling, beliefs or perceptions about a product or service.

Attitude may be negative or positive.



Importance of Attitude in Business research





Components of Attitude

1. Cognitive
2. Affective
3. Behavioural



Critical aspects governing the attitudes and behaviour of
consumers

1. A product or service usage will be maximum if the person develops a
positive attitude towards it.

2. Attitudes of consumers towards products that they have never tried
will be neutral.

3. When attitudes are developed based on actual trial and experience
of a product, attitudes predict behavior effectively.



Companies can attempt to change the attitudes of customers

• Altering existing beliefs about a product

• Changing attitudes by changing the importance of beliefs

• Adding new beliefs.



Types of Attitude Scales
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